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What is the 
make up of 
the 
environmental
tourism Industry
in the Kawarthas?



Ecotourism DefinedEcotourism Defined

"Responsible travel to natural areas "Responsible travel to natural areas 
that conserves the environmentthat conserves the environment

and improves the welland improves the well--being of local being of local 
people."people."

(The International Ecotourism Society, 1990)(The International Ecotourism Society, 1990) ‏‏



The Principles ...The Principles ...
minimize impact minimize impact 
build environmental and cultural awareness and build environmental and cultural awareness and 
respect respect 
provide positive experiences for both visitors and provide positive experiences for both visitors and 
hosts hosts 
provide direct financial benefits for conservation provide direct financial benefits for conservation 
provide financial benefits and empowerment for provide financial benefits and empowerment for 
local people local people 
raise sensitivity to host countries' political, raise sensitivity to host countries' political, 
environmental, and social climateenvironmental, and social climate



Environmental Management Environmental Management 
ChecklistChecklist

Do you have one?Do you have one?
Include: Include: 

Food and beverageFood and beverage
TransportationTransportation
StaffingStaffing
InfrastructureInfrastructure
ProgrammingProgramming
Visitor BehaviourVisitor Behaviour
ConservationConservation



TrendsTrends

More interest in the environmentMore interest in the environment
http://www.tourismpartners.com/publications/Rehttp://www.tourismpartners.com/publications/Re
search/reas_segrpts_TargetSegmentProfiles.pdfsearch/reas_segrpts_TargetSegmentProfiles.pdf



TrendsTrends

More independent travellersMore independent travellers



TrendsTrends

Greater reliance on the internetGreater reliance on the internet
Over 90% of Canadians use online resources to learn, explore Over 90% of Canadians use online resources to learn, explore 
and book traveland book travel
Users of online resources take an average of 3.5 trips per year,Users of online resources take an average of 3.5 trips per year,
compared to only 2 trips for travellers using offline resourcescompared to only 2 trips for travellers using offline resources
59% of online users complete an online purchase59% of online users complete an online purchase



TrendsTrends

More attention paid to More attention paid to 
female travellersfemale travellers



TrendsTrends
Greater market Greater market 
segmentationsegmentation
Examples: Examples: 

people travelling with people travelling with 
petspets
New CanadiansNew Canadians
First Generation First Generation 
CanadiansCanadians
FamiliesFamilies
VFR increasingly VFR increasingly 
importantimportant



TrendsTrends

Increase in second Increase in second 
home ownershiphome ownership



TrendsTrends

Travellers are looking for authentic experiencesTravellers are looking for authentic experiences



TrendsTrends

Experiential Travel:  Be experience drivenExperiential Travel:  Be experience driven
‘‘inging’’ the thing!the thing!
Walking, bicycling, storytelling, birding, exploring, Walking, bicycling, storytelling, birding, exploring, 
geocachinggeocaching



In Closing In Closing ……....

Just the beginningJust the beginning
Statistically we 'tip' somewhere between Statistically we 'tip' somewhere between 
5%5%--12% 12% (Gladwell, 2000)(Gladwell, 2000)

Ontarians travelling in Ontario 3.78%Ontarians travelling in Ontario 3.78%
Americans travelling in Ontario 9.86%Americans travelling in Ontario 9.86%

Consumer demand will dictate Consumer demand will dictate ““green green 
tourismtourism”” response from industry in Ontarioresponse from industry in Ontario


